
Sports Factory.

Brand Guidelines 

The following logo’s design uses the ‘O’s 
from the circles within ‘sports factory’ to 
create the shape of an arrow  
for the logo.
This shape can be placed in multiple 
orientations and can create different 
symbols for use on a website or in merch, 
allowing brand flexibility and allowing for the 
possibility of motion.
The arrow logo can stand alone or 
work with the type logo. The following 
design is minimal while being dynamic 
and adaptable to different colours and 
situations. 
 
The logo shape represents both movement 
and a factory roof depending on the 
rotation, and as a bonus there is a hidden 
metaphor of reaching for God, subtly 
relating the design to the church but 
remaining neutral, allowing for  
an inclusive design. 

Design: 
Holly Arnold

Jacob Bryant



Page 2

Logo 



Page 3



Page 4



Page 5



Page 6



Page 7



Page 8



Page 9



Page 10

Website
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Brand Elements
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Typefaces

Bodycopy Poppins — Light — 11pt

Logotype			 Poppins — Semi-Bold — 100pt

Headings		  Poppins — Regular — 20pt
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Colours
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